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Since the founding of the pilot group, with its unique spirit of innovation and strong enterprise strength, diversified development has become the backbone of
economic exchanges between China and Cambodia. In the era of change in 2018, the pilotage group also launched a brand new brand logo in time to highlight the
rising market position, the increasing global influence, and the increasingly diversified business development of the group.

One of the most effective ways to create a new and unified corporate image is to integrate the enterprise vision identification system (VIS) and use a consistent design
concept to create a clearly defined and brand-new corporate image. The unified visual image is the foundation for the enterprise to create a good enterprise brand.
The scientific, standardized and efficient use of visual image recognition system (VI) helps to improve the identifiability and competitiveness of the company's VI.
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The basic specification identifies elements of the system, identifies
the basic elements of specification is composed of symbols, in
English standard word and standard color, they are the core of the
identification information and image recognition, basic design
elements have been established, which should follow, not easily
alter. Therefore, all the relevant enterprises logo application and
performance, should strictly abide by the use of the manual
specification, in order to establish a complete and unified corporate

image.
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LOGO is designed to be an alphabet + graphic + Chinese form. It takes

care of diversified audiences of the group enterprise and is easy to

understand. NIG has been specially drawn and designed for the

abbreviation of "Navigator International Group". N is di d into two

parts of different specifications, which symbolizes "the diversified
1and in hand"; the image of the symbol

busir of the pilot grot

group is positive and strong; G designs the upper and lower two ends
to be extended, and extends to different directions, and has come
back, symbolizing the group diversification business not breaking out
and feeding back, forming a good circulation hair. Exhibition situation

The figure of sailing boat not only has the meaning of sailing for a

dream, but also has the meaning of rising sun and rising under the sun
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The standard standard drawing method is mainly used for making

outdoor

dentification, and ensures that the logo is accurate and

accurate when it can not be magnified by computer output. This
drawing makes a precise regulation on the proportion of the whole

modeling, the space and the proportion of the position. In any case,

not allowed to change the relationship between the shape

thickness, the arc, the oblique angle and the space.
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Grid mapping is a scientific method for accurately replicating enterprise

logo in the absence of computer output. This form is mainly used in

large publicity projects, such as outdoor construction. The standard

grid drawing strictly stipulates the standard of marking production and

the proportions of all parts, ¢

d should strictly refer to the requirements

specified in this drawing when making

The Ain this picture does not represent the specific size, and can be
converted to the corresponding value according to the specific

circumstances
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The specification of the inbreak range is a protection means to ensure

that the symbol is not disturbed and des y other graphics, such

asthe na

abased unit, and the space of the logo is 0.13a

(extending from the sign to the edge), and the sign is not allowed to

appear in any graphics, text, and other elements within the security

range.
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In order to ensure the identity of the sign after enlarging and narrowing,
the size and size of the sign must be formulated in detail, such as the
minimum size of the specified symbol to reduce the use, so as to

prevent random reduction and destroy the original modeling features.
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The symbol color effect is the st

dard color. In the specific use, please

strictly refer to the implementation, in orde armonious

unity of visual effect and effectively convey the consistency of the

hotel's
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IThe Chinese standard word

designed as a type of typeface. It

should be kept continuous and unified in the process of image

transmission.

spacing of the font to achieve a coordinated picture and other effects.
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Grid mapping is a scientific method for accurately replicating enterprise

logo in the absence of computer output. This form is mainly used in

large publicity proje >h as outdoor construction. The s
grid drawing strictly stipulated the standard word production standard
and the proportion relations of all parts, and should strictly refer to the

requirements shown in this picture when making

The A'in this picture does not represent the specific size, and can be
converted to the corresponding value according to the specific

circumsta

ces
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Grid mapping is a scientific method for accurately replicating enterprise

logo in the absence of computer output. This form is mainly used in

large publicity proje >h as outdoor construction. The s
grid drawing strictly stipulated the standard word production standard

and the proportion relations of all parts, an uld strictly refer to the

requirements shown in this picture when making

The A'in this picture does not represent the specific size, and can be
converted to the corresponding value according to the specific

circumsta

ces
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In order to meet the needs of media release, the

ept for the exception of the color chart, also makes
of the ink draft and the anti white illustrations, so as to ensure the

of the navigation hotel in the external image

The e of the logo is: C100 M100Y100K100
The value of the flag is: CO MO YO KO

IREFAE

PMinEFER&RE

vl AN =l

vl AN =l




A2.4

R EMIREFRITFR, AERERTE
FRRIELE. Sf—, TOMEERFE.
B, HEA, BARRIMEE, UAERG.

R RIS LU E, BERA
BHEERT, flntlEEmE, JLUEHEE
FREELUA I B E SR

In short, the standard word for the design of the font, in the process of

image trar on should be continuous, unified, and can not

change the font, proportion, thickness, and can not tilt, as an example.

In

cific promotion design, it should & 1 on this, but in a

/el

for example, creative picture, ce

n properly adjust the

spacing of the font to achieve a coordinated picture and other effects.
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Grid mapping is a scientific method for accurately replicating enterprise

logo in the absence of computer output. This form is mainly used in

as outdoor construction. The standard

large publicity project
grid drawing strictly stipulated the standard word production standard

and the proportion relations of all parts, and should strictly refer to the

requirements shown in this picture when making

The A in this picture does not represent the specific size, and can be

converted to the corresponding value according to the specific

clrcumstances.
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lIn order to meet the needs of media release, the standard word,

xcept for the exception of the color chart, also me
of the ink draft and the a
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Enterprise standard color is very important for strengthening the image
of the leading hotel. Enterprise specific colors are widely used in
communication systems, including hotel supplies, printed matter,

advertising multimedia, office environment and so on.
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Auxiliary color is the complement and extension of enterprise standard

color. Auxiliary color sual communication
system more flexible, and also makes navigation group brand image

more unified and unique

achieve visual effect of unity and harmony.
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Auxiliary color is the complement and extension of enterprise standard
color. Auxiliary color makes the application of visual communication
system more flexible, and also leads the hotel brand image to be more

unified and unique

When using a color, you can use any color in the color board. When
combined, please use (horizontal) color as a collocation, so as to

achieve visual effect of unity and harmony.
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A BASIC DESIGN

A3.5
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n order to ensure the effective expression of special printing effect,
special prints are printed with spot color, specialized gold and special
silver.

Special gold: PANTONE 872C

Special silver: PANTONE877C

Spot color printing is saturated and pure, and ensures consistency of
hue in each print to achieve a harmonious and unified visual effect of

the navigating hotel.
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The use of the color standard plays a vital role in maintaining the visual
unity of the navigable hotel. In order to maintain the unity of the printing

effect, the following logo color / color usage specification is formulated.

The following regulations specify the specific specifications of white,
standard color, special gold, special silver, fake gold and counterfeit

silver (CMYK value) when printing.
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The Chinese short name of the hotel can be used

in conjunction with

the full name of English. In the main a cation of Chinese abbreviation

and English full name, the full name of English can only

nd the left

the Chinese abbreviation (horizontal version)

version).

This plan specifies the fixed relationship between the distance, size
and proportion of the combination, and can not be changed at will
When the use of specific use, please strictly refer to the

implementation
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The Chir

with

e short name of the hotel can be used in conjur;

the full name of Englis

In the main apr on of C >se ation
and English full name, the full name of En ear under
the Chinese abbreviation (horizontal version) and the left vertical

version)

This plan specifies the fixed relationship between the distance, size

and proportion of the combination, and can not be changed at wil

Wi

the use of specific use, please strictly refer to the

implementation.
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n order to ensure the unity of the external image of the navigating

Hotel, the combination s

ation of the logo &

Ele ed. In the main application of combination,

only appear on the right side of the logo (horizontal version) and below

(vertical version)

This plan specifies the fixed relationship between the distance, size

and proportion of the combination, &

an not be will

anged ¢

/ refer to the

1 the use of specific

implementation.
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In order to ensure the unity of the external image of the

Hotel, the combination specification of the logo and s

specified. In the main application of combination, standard

only appear on the right side of the logo (horizontal version) and below

(vertical version).

This plan specifies the fixed relationship between the distance

and proportion of the combination, and can not be changed at will.

When the use of specific

, please strictly refer to the

implementation.
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The core component of the image of the standard word seat
enterprise, the use of the standard word must be standardized,
continuous and unified. Any change in the processing of the standard
word will destroy the dissemination and promotion of the enterprise
image to the outside world. The following sets of common standard

word error previews are not limited to the following groups.

In practice, it should be strictly prohibited and used as a standard for

testing the use of standard words.
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Symbol of the core components of the corporate image, the use of

signs must be standardized, continuous, unified, any random change

of the color of the logo will destroy the image of the corporate image of
the spread of the external. The following sets of common logo color

error preview applications are not limited to the following groups

In practice, it should be strictly prohibited and used as a criterion for

testing whether the use of logo colors is standardized. ‘
- O —
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Symbol of the core components of the corporate image, the use of
signs must be standardized, continuous, unified, any random change
of the color of the logo will destroy the image of the corporate image of
the spread of the external. The following sets of common logo color

error preview applications are not limited to the following groups.

In practice, it should be strictly prohibited and used as a criterion for

testing whether the use of logo colors is standardized
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The auxiliary graphics is an indispensable part of the VI system. It can

enhance the application of the r tion hotel logo in the practical

application of the other elements in the specific visual design. The use
of auxiliary graphics can improve visual beauty and enhance visual

impact, resulting in visual induction and intimacy.

Especially in the media, it can enrich the whole content, strengthen the
image of the enterprise, clearly convey the characteristics of the
enterprise, and further deepen the significance of the core elements of

brand communication.
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> part of the VI system. It can

specially in the media, it can enrich the whole content, strengthen the
image of the enterprise, clea
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The auxiliary graphics is an indispensable part of the VI system. It can
enhance the application of the navigation hotel logo in the practical
pplication of the other elements in the specific visual design. The us
of auxiliary graphics can improve visual beauty and enhance visual

impact, resulting in visual induction and intimacy.

Especially in the media, it can enrich the whole content, strengthen the

image of the enterprise, clearly convey the charact

enterprise, and further deepen the significance of the core elements of

brand communication
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A7.1

WP ZEIRIFFILTE, ERTEMmE
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LAITF=R,

The standard of Chinese printing font is applicable to the text
expression system of all kinds of brands. It is widely used in the
external communication and the internal use of the company. It is
suitable for the Department name, the name of the facilities, the
publicity of the public documents and so on. It is suggested that the

following font is used first.

NAVIGATOR INTERNATIONAL GROUP VISION SYSTEM

ENRIFFALE
NV ENRIARGE

LA A

SRR — IR AEAILT 1234567890 @# Y % &*

A -~
Vﬁﬁn% Z_ Light/Regular/Medium/Heavy

===F —_ =Rt/ T

1234567890! @# ¥ %&*

ikMEsEZ ——=mAaicrin+t 1234567890! @# ¥ %&*



A BASIC DESIGN

A7.2

EAERENRF AT, ERTEMmIEAIX
FRERS, HRIFRESIMERE N AEIAED
ERTERBEAERZ, ERTERIER.
RIEEIR. SWINEEANEFRS . BWSTER
LUR=ZR

The standard of English printing font is applicable to the text expression
system of all kinds of brands. It is widely used in the external
communication and the internal use of the company. It is suitable for
the Department name, the name of the facilities, the publicity of the
public documents and so on. It is suggested that the following font is

used first.

NAVIGATOR INTERNATIONAL GROUP VISION SYS

EDRIZFARLE
AV ENRIFF LS

Franklin Gothic Heavy
ABCDEFGHIJKLMNOP abcdefghijkimnop 1234567890
QRSTUVWXYZ qrstuvwxyz 1Q#$%&*
N IG SI YUAN SONG TI
ABCDEFGHIJKLMNOP abcdefghijklmnop 1234567890
QRSTUVWXYZ qrstuvwxyz 1@#$ % &*
N | G Xl YUAN
ABCDEF GHIJKLMNOP abcdefghikimnop 1234567890
QRSTUVWXYZ arstuvwxyz | @H$%0 & *



